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European Protected Food Names (EUPFN) – An Introduction 

 
 
In this document you will find background information about EUPFN: 
 

 What is the EU PFN Quality Scheme/GI 

 What do the logos mean 

 Potential value of PFN status  

 Which products can apply for PFN status 

 Ready Reckoner – Does my product meet PFN criteria? 

 The difference between trademarks and PFN status. 

 Further info – eg, DOOR database/Defra website/WG website 
 
 
STAGE 1 Background information - European Union Protected Food Name Scheme 
 
 
The European Protected Food Name (EUPFN) Scheme was introduced in Europe in 1993 
primarily to protect food and drink products on a geographical or recipe basis. Locally or 
regionally produced food and drink products can have their unique heritage, character and 
reputation protected through the EU Protected Food Name Scheme. 
 
The scheme is covered by Regulation EU No 1151/2012 http://eur-
lex.europa.eu/LexUriServ/LexUriServ.do?uri=OJ:L:2012:343:0001:0029:en:PDF  
 
Wines and Spirits are covered by separate regulations namely Regulation (EC) no 1234/207 and 
Regulation (EC) no 110/2008, respectively.  
 
 
Within the EUPFN scheme there are three designations as listed below: 

 
 
Protected Designation of Origin (PDO): - means the product is produced, 
processed and prepared in a specific area. All aspects of production including 
sourcing of the raw materials must take place in the geographical area. eg. 
Anglesey Sea Salt/ Halen Môn PDO 
 

 
 
Protected Geographical Indication (PGI):- means the product is produced or 
processed or prepared in a specific area. Some elements of production or 
sourcing of the raw materials and ingredients can take place from outside the 
designated geographical area. e.g. Pembrokeshire Earlies/Pembrokeshire 
Early Potatoes PGI, PGI Welsh Lamb, PGI Welsh Beef T  
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HEY MEAN! 

  
Traditional Speciality Guaranteed (TSG): - means that the product is made to 
a traditional recipe or production method and is not linked to a specific area 
eg. Serrano Ham, Traditional Farm fresh Turkey 
 
 
 

 
 
Potential Value of Protected Food Status 
 
 
PFN status can potentially provide value and benefit to –  

• Individual products/Individual businesses 
• The Welsh Food and Drink Industry 
• The Welsh Rural economy 
• The consumer 

 
Potential benefits to individual products/individual businesses  

1) PFN status can provide a Unique Selling Point (USP) - Welsh businesses have directly 
benefited from using PFN status as a marketing tool. PFN status provides a point of 
difference compared to similar products. 
“It sets us apart from our competitors and acts as a quality standard. It gives our product 
a USP” - Alison Lea Wilson joint founder Anglesey Sea Salt 

2) Provides Legal protection against misuse imitation and fraud 
In 2011, PGI Welsh Beef was the first PFN court case to successfully test the legal 
protection of a PFN within the UK. 

3)  Can be a contributory factor to the growth of individual businesses and job creation 
which can provided significant economic and social benefits to the local rural economy.  
 “Attaining PGI has acted as the catalyst and has been fundamental to the growth   of the 
business” - Huw Thomas Puffin Produce.  
An increase in direct and indirect employment can result in greater economic activity and 
spending in the local rural economy. 

4) Export advantage – Hybu Cig Cymru estimated that 25% of the cumulative growth in 
exports from 2003 to 2012, can be attributed directly to the PGI brand and HCC 
marketing activities and industry consultees stated that these factors were a 
“Major contribution to export sales both when accessing new export markets and 
retaining existing export markets” 

5) Food tourism - PFN’s can make a major contribution to Welsh food tourism and many 
PFN products which epitomise Welsh food culture heritage and tradition naturally lend 
themselves to Food Tourism.   
 “Wales has huge food tourism potential which has yet to be realised” Alison Lea Wilson 
co-founder and owner of Anglesey Sea Salt.  
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Please see link to a report on the potential value of PFN’s which was commissioned by Welsh 
Government March 2015 

 
 
Potential benefits to the consumer: 

 Proof of  heritage, regionality, place of origin 

 Proof of tradition/skill base/knowhow 

 Proof of speciality tastes and flavours 

 Guarantees the genuine article 
 
 
Which products can apply for PFN status? 
 

 
PFN’s encompass a diverse range of products. There are currently 1260 registered PFN’s across 
27 different product classes with approximately 200 products in the application and/or publishing 
process.  
 
 Most foods intended for human consumption:- 

*meat 
*meat products 
*cheeses and other dairy products 
*other products of animal origin e.g. honey 
*oils and fats 
*fish, molluscs and crustaceans 
*fruits, vegetables and cereal products 
*beer and other beverages made from plant extracts 
*bread, pasta, pastries, cakes and confectionery 

 
Other products 
 
PDO/PGI ;- cotton, cork, cochineal, essential oils, flowers and ornamental plants, hay, mustard 
paste, natural gums and resins, salt, spices, scotched flax, wicker, wool, fur/feather, leather. 
 
TSG;-pre-cooked meals, chocolate and other food containing cocoa, soups and broths, prepared 
condiments, ice cream and sorbets 
 
NB There are separate regimes for Wines, Spirits and Aromatised drinks. 
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Other factors to consider? 
 
 
Is your product unique? 
Is the name of the product in commercial use? 
Is the name of the product trademarked? 
Is the product linked to a geographical area or to a traditional recipe or method of production? 
Do you think you would have any potential objectors? 
 
 
Protected Food Names and Trademarks 
 
 
Differences between trademarks and Protected Food Names 

 Trademarks are restricted to the owner who has exclusive rights. PFNs are available for 
use by any producer who can meet the requirements of the product specification and have 
the necessary verification controls. PGI/PDO belongs to a specific area. 

 Trademarks are charged and involve an annual? fee. There is no fee for PFN status 
although there may be associated costs incurred with audits and/or labelling requirements. 

 Trademarks last for 10 years before one has to re-register the trademark. Once a product 
attains PFN status it is for an indefinite period 

 Trademarks can relate to all products, PFN’s only relate to specific products 

 Trademarks are attached to a product and therefore producers can relocate. PGI/PDO are 
attached to a geographical area and cannot be relocated outside that specific 
geographical area. 

 
 
Relationship between trademarks and Protected Food Names 
 
 
If a PFN already exists and then later a trademark is applied for which is identical to the PFN or 
has a similar translation. The trademark should be refused 
 
However if a trademark already exists and then later a PFN application is made. Whether a PFN 
is allowed to be registered will depend on a case by case basis and legal advice should always 
be sought. In theory there can be a co-existence between a trademark and PFN, as long as it is a 
certified trademark associated with a certification scheme.  
 
Schedules 1 & 2 to the Trade Marks Act 1994 contain provisions which give the Registrar a 
discretion to register geographical names as collective and certification trade marks 
notwithstanding the terms of section 3(1)(c) of the Act. 
 
The registrar’s practice is that geographical names will be accepted as certification trade marks 
provided that the name is capable of distinguishing goods or services which are certified from 
those which are not. 
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Similarly, collective marks consisting of geographical names may be accepted for registration 
provided that they are capable of distinguishing the goods or services of the members of an 
association from those of other traders.  
 
Manual of Trade Marks practice 
 
What is of paramount importance is that the consumer is not confused. 
 
 
Further information on the EUPFN Scheme 
 
 
 
For more information on EU Protected Food Name regulations, please see the following 

 EU Legislation on agricultural product quality  

 The European Commission Database of Origin Registration (DOOR) accessed via  DOOR 
Database where you can search for similar registered products across the EU.  

 Defra guidance on how to register food and drinks products.  

 List of UK registered products under the protected food name scheme. 

 Further details on the quality schemes from the European Commission are available on 
the following website: http://ec.europa.eu/agriculture/quality/schemes/index_en.htm  

 Defra website for protected food names via www.defra.gov.uk  

 For an up to date Google map of British Protected Food Names follow the hyperlink:- 

 British Protected Food Names - Google Maps 

 ADAS: Fay Francis PFN/GI Food Consultant / ADAS UK Ltd  Tel 01239 654044 
Mobile 07776 170662/ fay.francis@adas.co.uk 
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