BWYD A DIOD CYMRU (P T

N
FOOD AND DRINK WALES Ffﬂ/.!z;(

Llywodraeth Cymru
Welsh Government

www.llyw.cymru

Susie Abson
Dadansoddwr Data
|s-adran Bwyd
LIywodraeth Cymru



BWYD A DIOD CYMRU (P (g’%
FOOD AND DRINK WALES N

Llywodraeth Cymru
Welsh Government

www.llyw.cymru

222,400

ACROSS THE WELSH FOOD &
& DRINK SUPPLY CHAIN = =

= . =

= & = =

(o) = p =T

= = =t =

= & BN BER

— = = =

 76.700 SR 69.300_

1% 2% 15% 1%



BWYD A DIOD CYMRU (P )

FOOD AND DRINK WALES o\

Llywodraeth Cymru
\‘\

Welsh Government

INDUSTRY
TARGET
OF £7BN

26 ] BN www.llyw.cymru
TURNOVER OF THE IN 20 1 5
PRIORITY SECTOR BY 2020

TURNOVER OF THE WELSH FOOD
& FARMING PRIORITY SECTOR

O £5.2BN 2015 Unedau Busnes

17% o gynnydd | fyny 7% 1555
Sbardunwyd gan newid
mewn Pobl, Diodydd a

Bwydydd Eralll



BWYD A DIOD CYMRU (B (g%[))
FOOD AND DRINK WALES hes

Llywodraeth Cymru
Welsh Government

| Ymwreiddio Cymreig

— Cyfleoedd
www.llyw.cymru
_—
Y Y
Ymwreiddio | ‘W_ 'r @0‘!
Cymreig SEAFOOD  FRUIT, VEG & PLANTS OTHER
(pryniant ;
Cymreig fel % o 9%@
drosiant) =
DRINKS
BAKERY
25% Isel Uchel

Cyflogaeth



BWYD A DIOD CYMRU Ay o)
FOOD AND DRINK WALES b

Llywodraeth Cymru
Welsh Government

Pwrcasu bwyd a diod i'r cartref yng Nghymru -
Kantar

www.llyw.cymru

-
-

]

B




BWYD A DIOD CYMRU {-;‘}gzé

FOOD AND DRINK WALES ; e’

Llywodraeth Cymru
Welsh Government

Cymru ar y brig o ran
byrbrydau yn y cartref - Kantar

www.llyw.cymru



http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://www.dailymail.co.uk/sciencetech/article-2176070/Should-James-Bond-swap-Martinis-nice-cuppa-Tea-acts-antidote-deadly-terrorist-poison-ricin.html&ei=tYhtVfCCFYLaUcuvgaAF&bvm=bv.94911696,d.d24&psig=AFQjCNFgF0lnKzVt2vxkZMR9tIqE5XixgA&ust=1433328101457783
http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://johnnyholland.org/2011/03/how-your-coffee-mug-controls-your-feelings-what-you-can-do-about-it/&ei=S4ltVcuQKInSUcfPgaAE&bvm=bv.94911696,d.d24&psig=AFQjCNG6wZMlWI-TOqAbKs-plKo0eUYeZQ&ust=1433328314002534
http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://vq.vassar.edu/issues/2012/03/beyond-vassar/apple-a-day.html&ei=dYptVa-5EsjXU8LyguAG&bvm=bv.94911696,d.d24&psig=AFQjCNG7OPrjQ6QBvDu_hIGQH6NOfhFhtw&ust=1433328620238146
http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://www.sheknows.com/health-and-wellness/articles/1009209/study-shows-hot-chocolate-helps-your-brain&ei=xYptVYSSNYvaUb6cg_gB&bvm=bv.94911696,d.d24&psig=AFQjCNENvRDxzt3LvcAPuL3KUxY2B0JwIw&ust=1433328691182041
http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://iml.jou.ufl.edu/projects/fall12/engroff_h/types.html&ei=JIttVcPJLsraU9XbgLgH&bvm=bv.94911696,d.d24&psig=AFQjCNGlKfnHuZzuYzjXo6RBHw3xGSjZXg&ust=1433328788231402
http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://nadiashealthykitchen.com/healthy-digestive-biscuits-graham-crackers/&ei=nottVaiADIaTU8mxgKgI&bvm=bv.94911696,d.d24&psig=AFQjCNF8zIdTB4OGvwPd2anOkcO136uTDA&ust=1433328901365421
http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://www.theguardian.com/lifeandstyle/wordofmouth/2008/oct/24/squash&ei=94ttVaXBKoTWU7HigfgM&bvm=bv.94911696,d.d24&psig=AFQjCNH0w-F6roCjqnurNXwhRngGSPqmwQ&ust=1433328972272685
http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://www.mrkipling.co.uk/our-range/our-slices/angel-slices&ei=ioxtVe7oGYmuUZz0geAF&psig=AFQjCNFbOX6-sigN-XEybPlm6U2D9AeqPg&ust=1433329133931965
http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://www.express.co.uk/comment/columnists/nathan-rao/381089/What-ever-happened-to-plain-old-salt-and-vinegar-cheese-and-onion-and-ready-salted&ei=0IxtVbvcBIX0UpGygqgI&psig=AFQjCNHobJCZwbJgQftjl2OrkIr5jAjQVg&ust=1433329217397672
http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=&url=http://www.dailymail.co.uk/femail/article-1268371/M-S-sandwich-celebrates-30th-anniversary-launch-changed-lunch-forever.html&ei=Co1tVYmqN4flUsO1gMgI&v6u=https://s-v6exp1-v4.metric.gstatic.com/gen_204?ip%3D198.178.236.10%26ts%3D1433242891288904%26auth%3Dntq2wgwwq3fkli7lu3ipzcov5n3nspm6%26rndm%3D0.9236196458871538&v6s=2&v6t=53773&psig=AFQjCNGvi4yXx2IycXYL9xmudkHd2d_Qcg&ust=1433329291230852

BWYD A DIOD CYMRU - (g%
FOOD AND DRINK WALES j

Llywodraeth Cymru

DYWEDON NI BETH FYDDEN NI'N EIl WNEUD PE BAI GENNYM NIRAEEELEY
FWY O ARIAN ETO - Kantar

1 Bwyta ac yfed allan mwy 53
2 Mynd ar wyliau tramor 48
3 Siopa am hwyl a phleser 47
4 Mynd i ddigwyddiadau (theatr, 45
gwyliau, cyngherddau ac ati)

5 Cynilo ar gyfer ymddeol 43
6 Talu dyledion 42
7 Diweddaru fy nghar 40
8 Rhoi arian i elusennau 35
9 Mynd i dafarn/ bar / clwb 35
1 Gwario arian ar gynhyrchion a 33
0 gwasanaethau sy'n arbed amser
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NOT MUCH TIME TO PLAY WITH
- EVENING MEALS IN WALES

www.llyw.cymru

33 minutes

49 seconds to prepare
and cook the main meal of
the day
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* Dynododd yr ymchwil hwn gyfanswm o 108 o farchnadoedd yng Nghymru.

* Roeddy pwyslais ar farchnadoedd oedd yn cynnwys bwyd a diod yn eu harlwy.
Ond nid oeddent yn gorfod bod yn farchnad ffermwyr neu fwyd yn benodol.

www.llyw.cymru

* Roedd 35 o’r marchnadoedd yn dweud eu bod yn ‘farchnad ffermwyr’

Supportfor Supportthe
Supportfor markets demand for
SUPPLY producers (SUPPLY AND direct produce DEMAND
(SUPPLY SIDE) DEMAND (DEMAND
MEET) SIDE)

wavehill
Regional groups to
coordinate days of
operation and avoid

Strong community
support and
partnership

Good management
and planning

competing
A critical mass of High-quality and Strong publicity and
producers varied produce marketing Eermars: Matkets and Food Evente:

success factors and lessons learnt
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