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TURNOVER OF THE IN 20 1 5
PRIORITY SECTOR BY 2020

TURNOVER OF THE WELSH FOOD
& FARMING PRIORITY SECTOR

From £5.2BN 2015 Business Units
17% Increase up 7% to 555

Driven by change in Bakery,
Drinks and Other Foods
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Welsh households take home food and drink
purchasing - Kantar
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Wales top in home
snacks - Kantar
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WE WERE SAYING WHAT WE’D DO IF WE HAD MORE MONEY Welsh Government
AGAIN - Kantar

1 Eatand drink out more 53
2 Go on holiday abroad 48
3 Shop for fun and pleasure 47
4 Go to events (theatre, festivals, 45
music concerts etc)

5 Put money away for retirement 43
6 Pay off debts 42
7 Upgrade my car 40
8 Give money to charities 35
9 Go to a pub/bar/club 35
1 Spend money on products and 33
O services that save time
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NOT MUCH TIME TO PLAY WITH
- EVENING MEALS IN WALES

www.llyw.cymru

33 minutes

49 seconds to prepare
and cook the main meal of
the day

IKANTAR WCRLDPANEL

B Kanler Wioridpare!
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This research identified a total of 108 markets in Wales.

The focus was on markets which included food and drink within their offer.
They did not, however, have to be specifically farmers’ or food markets

35 of the markets identified themselves as ‘farmers’ markets.’ www.llyw.cymru

Supportfor Supportthe
Supportfor markets demand for
SUPPLY producers (SUPPLY AND direct produce DEMAND
(SUPPLY SIDE) DEMAND (DEMAND
MEET) SIDE)

wavehill
Regional groups to
coordinate days of
operation and avoid

Strong community
support and
partnership

Good management
and planning

competing
A critical mass of High-quality and Strong publicity and
producers varied produce marketing Eermars: Matkets and Food Evente:

success factors and lessons learnt
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