B B »

alue of Welshness,

Retail
November 2022

Value of
Welshness

Retail 2022

i
-

T A R



Value of Welshness 2022 is the latest in a series of pieces of insight to
understand customers attitudes towards Welsh Food and Drink

Value of &

Welshness:

Shopper Consumer

Welsh Values OOH
Attitudinal oreferences
Online 2020

Online Shopper In Online and

Store Street Survey
Shopper 2022 4o view 2019 2017
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Looking back at previous Value of Welshness research

8/10 Welsh shoppers would prefer to buy Welsh products

b

59%

When 7 /10 Welsh shoppers see Welshness on pack, they are more likely
to buy

Does seeing ‘Welshness'
on the pack, such as this,
make you any more likely
to buy these products?
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Food and drink from Wales — a brand built on Welshness with layers
emotional levers

Welsh references
atrightlevel,
recognised

Proudly owned by our farmers -
evocative strong connectionto
Welsh imagery

Dragon™

Trowdy ured by our fermers

Welsh language
supportive but
doesn'tdetract

MATURE WELSH CHEDDAR
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‘Official dragon’

Stamp/ratification style
endorsement

The Way Welshness is added to products reflects their positioning ....and the
importance that Welshness adds to the overall brand values

‘Official dragon’: but subtly integrated
Doesn'tdisrupt specialist/premium feel

Big Dragon, Wales as the star of
the show - Commodity/Budget

Blas y Tir Brand --Official flag
dragon - clearly Welsh

proposition
<
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= Direct expression

‘ ' of positive Welsh
imagery

Language - authentic but

Language - no problems
understandable, pronounceable s

Welsh x Is the brand
~Commodity/
Budget

Brand is supported by
Welshness subtly—
Premium/Artisan

For English Shoppers, Natural and Fresh is at the heart of what
Welshness is about
Welsh landscape, countryside is dominant focus

eep”’ “Green hills” “Small farms” *Rural®*
built-up”

e
b (iWet...rain; rain; lofs of rmﬂ)m«rgrem!"

“Beaches" *Moglains” *Windy roads, villages and small towns”
A

» Lamb Nol association

> Unspoiled, rural imagery, green hills, mountains (and
sheep) prominent

» A quieter, more relaxed pace of life, Traditional - not
high tech, cutting edge

» Human scale - smaller, family farms, crafts, artisanal

“Fresh air” * n'* ‘hﬂowds” “nice shops and cafes” B s
. not mega- commercial operations

“Snowdoni unfain peaks” “The outdoors life” “Chilled, > Associated with holiday happiness

y
Fi e"’“‘dl »  Physically and Emotional close for English consumers —

relatively local

“Graen, green grass’ *nof densely-populafed”’ -

» Proud and patriotic nation

Welsh Food & Drink for more than V2 of shoppers means Better
quality, Better Tasting , Fresh and Natural
There are variations by category

Food from Wales means ?

Dairy B - Alcshale dres Sob drinks Woser [— Frue & veg s i chitney

obed goods e
®Better quality ~ ® Better Tasting ™ Freshness Natural

On average more than ¥: of shoppers across England & Wales think that Welsh is Better quality,
Better Tasting , Fresher and Natural

%} . @ ~  Source: Value of Welshness - previous research
g
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Welsh Food and Drink Six Attitudinal Types
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Adventurers Food Lovers Healthy Lifestyle Busy Lifestyle Ethical Eaters Traditionalists
Unique experiences The ritual of cooking Health and Speed and Sust.ainability.and Familiarity
and variety and quality wellness convenience ethical sourcing

Top1 16% 14% 15% 9% 11% 36%
Top 2¥16Y% 14% 17% 12% 15% 26%

) Bwyd a Diod Cymru
B @ MRQqual Value of Welshness 2022 400 Welsh Shopppers Fucyﬁﬁﬁ Drink "LI'EEHE'S
u

And which of these two statements, that you selected at the previous question, is the one that you most identify with? LN e e




Food & Drink Wales
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Welsh Shoppers preference for
Welsh Food and Drink

Retailers Support of Welsh

Welsh food and drink influence in
Retailer choice

English Shoppers preference for
provenance



Food & Drink Wales

RHAGLEN MEWNWELEDIAD

ﬂ%f Bwyad a Diod Cymru
b

Welsh Shoppers preference for Welsh
Food and Drink 2022

1. Given a choice would Shoppers like to buy
Welsh Food and Drink ?

2. Do Shoppers intend to purchase more or
less Welsh Food & Drink in these times”?

3. Will shoppers pay more for Welsh Food and
Drink?




Local Provenance is as important in Wales as in Scotland, and for 2/3 or
English Shoppers

Vvales

B Dionds T
B f@-“‘ MRQqual Value of Welshness 2022 400 Welsh Shoppers and 1000 English and Scottish Shoppers F;,?.S;Dr'ﬁ.,k WY:FE":
“wiZ”  To what extent is buying food and drink with local provenance? Important RHAGLEN MEWNWELEDIAD




Given a choice, which one of these would you prefer to buy?
Excluding Category Non-Buyers

o WHITE
BRITISH POTATOES

WHITE

None of These
None of These

) Bwyd a Dicd Cyrmru
Source: Value of Welshness Research WG 2022, 400 shoppers On-line Food & Drink Wales

Given a choice, which one of these would you prefer to buy? Excluding Category Non Buyers RHAGLEN MEWHNWELEDIAD




For Top ltems 8 /10 Welsh shoppers would prefer to buy Welsh products

WELSH LAMB
LEG STEAK

UNSALTED
WELSH BUTTER

NATURAL
WELSH

59%

) — Bwyd a Diod Cymru
E‘} . @ ~  Source: Value of Welshness Research WG 2022 , 400 shoppers On-line Food & Drink Wales
. . . . RHAGCLEH MEWHWELEDIAD
Given a choice, which one of these would you prefer to buy? Excluding Category Non Buyers




Food Lovers are slightly more likely to choose Welsh

72%
Shoppers would
choose Welsh

| _‘9“
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B - @ ) Source: Value of Welshness Research WG 2022 , 400 shoppers On-line
g Given a choice, which one of these would you prefer to buy? Excluding Category Non Buyers
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Given a choice of British vs Welsh, then 8/10 would choose Welsh

WELSH LAMB
LEG STEAK

839

ELSH BEEF

UNSALTED
TTER

NATURAL
WELSH

71%

B /“"'@"“\ Source: Value of Welshness Research WG 2022, 400 shoppers On-line E;fggﬁicwv:g:
=t Given a choice, which one of these would you prefer to buy? Expressed Preference British vs Welsh
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?7% of Shoppers aim to buy the same or more Welsh products

10% NPS

84
&£
)
o
o
o)
e
w
X
13
3
—— L
Less than About the More than
before same before

B < @ ~ MRQual On-line Research Sept 2022
- In the next 6 months do you think you will change the amount of Welsh food and drink products you buy?
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More than V2 of Shoppers will pay more for Welsh Food and Drink

How much more?

48%

B /"‘@"‘\ MRQual On-line Research Sept 2022 400 Welsh Shoppers mﬁ;gﬁi%ﬁg
it

How much more would pay for food and drink products from Wales? RHAGLEN MEWNWELEDIAD




%, Bwyd a Diod Cymru
MR Food & Drink Wales
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Retailers Support of Welsh and
Welsh food and drink influence in Retailer
choice

Do Shoppers think Retailers do Welsh Well?
How important is a range of Welsh Food and
Drink in Store Choice?

3. Do Shoppers want More Welsh Food and
Drink?

N —



More Shoppers think that Retailers have a good range of Welsh F&D

60
50
40
/ M \ 30
My retailer has a
d selecti f .
gooa selection o
10
Welsh Food &
Drink :
Total
m Net Positive Score 2020
m Net Positive Score 2022
B 7 @ ) MRQual On-line Research Sept 2022 Wales 400 Shoppers E;f;gﬁiﬂwv;ﬂer:
- To what extent do you agree or disagree with the following statement about the shop at which you do most of your | eHacies mewnweLesias

grocery shopping: has a good selection of Welsh food and drink products



Availability, Quality, Price and Ease of Shop all hygiene factors

Convenience and Experience Price, Availability, Core offer
% 98 96 99
88 90
84 85 84
78
72 68
: I I

Convenient Nice Helpful and Easy to shop Delivery  Car parking Well stocked Low Loyalty  Promotions Quality of Range Great range
to where |  shopping nice staff service prices/VFM offers products Brands | like of OL

live or work environment

) Bwyd a Dicd Cyrmru
MRQual On-line Research Sept 2022 400 Welsh Shoppers Food & Drink Wales
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How important is each of the following to you in terms of why you do your main grocery shopping at (MAIN SHOP)?



Top 3 - Fresh Produce, Health and Welsh Produce

Depth of Offer

94
83
80
78 76 78 74 78
I I I I | I I I

Has great range of Has a great range Has a great range  Supports Welsh Stocks a great Stocks a good Has a Great range Has a great range Supports my local
fresh produce of fresh meat of healthy farming with @ range of brands range of of new and of Welsh brands Welsh community
products and good range of with strong premium/gourmet interesting brands
brands Welsh Meat, Dairy  sustainability food and drink
and Produce credentials brands

* 8/10 Shopper say it's important for their retailer to have a good range of Welsh Meat, Dairy and Produce
* %4 Shoppers say its important to have a great range Welsh Brands

. Bwyd a Dicd Cyrmru
MRQual On-line Research Sept 2022 400 Welsh Shoppers Food & Drink Wales
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How important is each of the following to you in terms of why you do your main grocery shopping at (MAIN SHOP)?



For 1/5 of Shoppers Stocking a good range of Welsh, Meat, Dairy and
Produce is a top 5 reason for store choice, higher than a great OL range

Shoppers Top 5 Reasons for Store Choice

56

Low prices/ good value for money

Quality of produdts 51

40

Convenient to where | live or work

Easy to shop 34

Well stocked

Car parking
Has a Great Range of Fresh Produce

26

Offers/promotions

Loyalty offers

Supporis Welsh farming with a good range of Welsh Meat, Dairy and Produce 23

Has a wide range of brands | like

N

Has great range of own-label producis
Delivery service

Helpful and nice staff

Supporis my local Welsh community

Has a great range of Welsh brands

—
—

Has a great range of fresh meat

Has a great range of healthy producis and brands

o

Nice shopping environment
Has a Great range of new and interesting brands
Stocks a great range of brands with strong sustainability credentials

Stocks a good range of premium/gourmet food and drink brands

| I||
[--]

o

20 30 40 50 60

o Bwyd a Dicd Cyrmru
@ MRQual On-line Research Sept 2022 400 Welsh Shoppers Food & Drink Wales

Please tick the top five reasons for shopping at [pipe in answer] RHAGLEN MEWNWELEDIAD




For 1/5 of Shoppers Stocking a good range of Welsh, Meat, Dairy and
Produce is a top 5 reason for store choice, higher than a great OL range

23%
Low A . A A good range of\ A
Prices/Value Quallty Welsh meat, dairy & Range of
gmoney Y > ) ?)mduce y brands | |i|<e/

Range o Range of brands
Great Range Great range of healthy with strong
Of own |abe| W@lSh brands products & sustainability
\_ \_ \_ brands \_ Credentials<
MRQual On-line Research Sept 2022 400 Welsh Shoppers E;:fggﬁicwv:re?
How important is each of the following to you in terms of why you do your main grocery shopping at (MAIN SHOP)? Tick  |Giacien mewnwelenias

Top 5



Welshness driving store choice most for Food Lovers and Ethical Eaters

Indexed Shoppers Top 5 Reasons for Store Choice

B Low prices/ good value for money
B Quuality of products

B Supports Welsh farming with a good range of Welsh Meat, Dairy and Produce
180%

160%

140%

120% I

e H [ iR B
-dvenlur’ -ood lover Heullhy ||fesl 'lﬂ !thdl eater TrudiIiIII

80%

B Has a great range of Welsh brands

60%

40%

Indexed vs All Welsh Shopper Top 5 Choice

Bwyd a Dicd Cyrmru
MRQual On-line Research Sept 2022 400 Welsh Shoppers Food & Drink Wales
Please tick the top five reasons for shopping at [pipe in answer] RHAGLEN MEWNWELEDIAD




2/3 of Shoppers would like More Welsh Products in store

. O
4 LLKE
]
‘ -
Yes No — .
_ —— MRQual On-line Research Sept 2022 400 Welsh Shoppers Bwyd a Diod Cymru
“~- @ - Would you like the store where you do most of your grocery shopping to supply more Welsh food Foot @ Drink Wales

and drink products?



%, Bwyd a Diod Cymru
YR Food & Drink Wales

RHAGLEN MEWNWELEDIAD

Shopper perceptions and attitudes about
Food and Drink ( F&D) with Provenance
English Shoppers

1. Understanding the importance of Food and
Drink with Provenance

2. English shoppers affinity to Wales

3. Does Welshness add value to Brands for
English Shoppers

4. Do Shoppers intend to purchase more or less
Food and Drink with Provenance?



3/4 of English & Scottish Shoppers think stocking a range of great brands
with provenance is important

) )
uallty Value for | |Greatrangeof| | Range of

Q
> , money ) fresh produce brands | like

e

~

76% -

Great range of Range of brands
Range of brands w']}h with strong
Provenance from : 1f
t lit
own label England, Wales & sustainability

_ \_ Scotland _ credentials

. ) ) Bwrydh a Diod Cymru
MRQual On-line Research Sept 2022 1000 English & Scottish Shoppers Food & Drink Wales
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How important is each of the following to you in terms of why you do your main grocery shopping at (MAIN SHOP)?



Affinity to Wales — 1in 5 English Shoppers feel partly Welsh

80%

53%
26% .
20% . 19% 18% 17% 16%
All family Parents  Educatedin Grew up in Born in Other
Yes holidays in Welsh Wales Wales Wales
Wales
Bwyd a Dicd Cyrmru
MRQual On-line Research 1000 England September 2022 Food & Drink Wales

Do you feel partly Welsh even though you don't live in Wales? RHAGLEN MEWNWELEDIAD



1/3 English shoppers see Welshness on pack, they are more
ikely to buy

/Does seeing 'Welshness\' & Lo — b y'r \ ‘ FROM V/ALES
on the pack, such as this, \\\\ ‘ \ "
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make you any more likely

‘N Ihdﬁ&.l[

to buy these products?

Food & Drink Wales

) — Bwyd a Dicd Cyrmru
E} - @ - Source: Value of Welshness July 2020, Brookdale Quant Research 2000 England 400 Wales NPS - Strongly agree

L FEHAGLEH MEWHWELEDIAD
to strongly disagree




?6% of Shoppers aim to buy the same or more products with Specific
Provenance

7% NPS

England & Scotland

% Shoppers

4

Less than before About the same More than before

- -~ ~ MRQual On-line R h Sept 2022 Food & Drink Wal
@ ua Nn-l1ine researc p sl rin ales

In the next 6 months do you think you will change the amount of foods and drinks with specific provenance thatyou buy? | sacienmewnweicsias
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