
2017 
Wales Tourism Summit.

 
#WalesTS2017



Welcome from Cabinet 
Secretary for the Economy 
and Infrastructure,  
Ken Skates.

A very warm welcome to the Tourism Summit, and for those of you who 
have travelled from outside Wales, Croeso i Gymru / Welcome to Wales.

During our Year of Legends, this event is for the 
leaders of the tourism industry, a hugely important 
sector of the Welsh economy. The Welsh Government 
is very supportive of the visitor economy and I see it as 
vital to Wales‘ future economic growth. 
 In what is an extremely competitive market place, 
tourism in Wales is in a strong position. We‘ve had 
two record breaking years and our aim is to sustain 
this growth. The overall picture – taking into account 
tourism day visits, international visitors as well as GB 
overnights visits – indicates that Wales saw an increase 
of almost 16% in overall tourism volumes during the 
first three quarters of 2016.

Ken Skates AM 
Cabinet Secretary for Economy 
and Infrastructure

 Today, you will be treated to some thought 
provoking talks and panel discussions, which are 
intended to keep the tourism Industry in Wales ahead 
of the curve in terms of trends and challenges in both 
domestic and international markets. 
 I hope you enjoy the summit, and leave inspired 
to continue to grow the visitor economy and give 
increased numbers of visitors a legendary Welsh 
experience.



09:45  Introduction

09:50–10:05  Welcome 
Ken Skates AM – Cabinet Secretary  
for Economy and Infrastructure,  
Welsh Government

10:05–10:15  Wales Tourism Week 
Adrian Barsby – Chair,  
Wales Tourism Alliance

10:15–10:40  Brexit issues and post-Brexit 
opportunities 
 Kurt Janson – Director,  
The Tourism Alliance 

10:40–11:10  Keeping Wales international 
 Laura Lindsey – Director of Global 
Communications, Lonely Planet

11:10–11:45  Tourism Trends 
Simon Calder – Senior Travel 
Editor The Independent, TV & Radio 
Broadcaster

11:45–12:05  Refreshment break*

12:05–12:35  Improving the perception of a career 
in tourism 
William McNamara – CEO, Bluestone 
National Park Resort, Pembrokeshire

12:35–13:05  People shortage 
Arwyn Watkins – President, 
The Culinary Association of Wales

13:05–14:00  Networking lunch*

*See overleaf.

Agenda.

Fforest, Ceredigion.

14:00–14:30  Selling internationally – maximise 
your market potential 
Panel discussion with: 
Holger Lenz – Manager Central 
Europe, Visit Britain  
Emily Moore – Head of Nations 
& Regions Partner Engagement, 
VisitBritain 
Lauren Summers – Marketing 
Manager North America, Visit Wales 
Aled Rees – Managing Director, 
Cambria Tours

14:30–15:00  The Wild Atlantic Way 
Fiona Monaghan – Head of the Wild 
Atlantic Way Programme, Fáilte Ireland

15:00–15:15  Refreshment break*

15:15–15:45  Add value to your business – a 
different market opportunity  
Panel discussion with: 
Jill Manley – The Celtic Manor Resort 
James Lynch – Founder of Fforest  
Adrian La Trobe – Venue Cymru, 
Llandudno 
Faye Tanner – Business Tourism 
Executive, Visit Cardiff 

15:45–16:05  Visit Wales “Years of ….” themes 
Laura Pickup – Head of Tourism 
Marketing, Visit Wales 

16:05–16:15  Closing remarks



*Drop-in Advice Centre –  
The Garden Suite
If you need any business advice today, please visit our 
teams in the Garden Suite during the breaks and at 
lunchtime. Teams available are:

—Wales Tourism Alliance

— Visit Wales development – Tourism Investment 
Support Scheme; Quality Assurance 

— Visit Wales marketing – Wales/UK/Ireland; Germany; 
US; Emerging Markets; Themed Years; Business 
Events; Travel Trade

—VisitBritain

Further information.

Bunch of Grapes, Pontypridd.

A legendary showcase of  
Welsh food and drink
Make sure you also visit the Welsh Food Showcase in 
the Ballroom – available throughout the day.

Organised by Food & Drink Wales and Visit Wales as 
part of the Year of Legends. Welsh food and drink 
creates a distinctive experience for tourists when 
either on the menu or the retail shelf. You are invited 
to a Showcase of Welsh food and drink products with 
tastings:

— Showcase display of Welsh food and drink products

— Range of categories including: Welsh Cheeses and 
dairy products; Welsh beers, wines, ciders and 
spirits; Non alcoholic soft drinks; snacks and bakery; 
confectionery; preserves; speciality meats and much 
more...

— Chef’s ingredients

— Latest NEW products

— “Free from” products

— Foodie gift products and Welcome pack  
product ideas

— Protected Food Name products



Speakers.

The Owain Glyndŵr Centre, Machynlleth.

01–Adrian Barsby
Wales Tourism Alliance 

Having spent early years training with Rank Hotels, 
Ladbrook Hotels and Hilton Hotels, Adrian rose to 
become General Manager from porter in 12 years. 
A successful career with large corporate companies 
was followed by a period of building successful 
hotels and companies for private owners resulting 
in running award winning organisations throughout 
Wales, Scotland and England. During this time, Adrian 
became active within business organisations such as 
Chamber of Commerce, IoD and also contributed to 
regional economic development.
 Since the early 1990s Adrian has been a visiting 
lecturer at Manchester Metropolitan University and 
as Associate Lecturer has recently delivered subjects 
such as; International Competitive Marketing Strategy, 
Strategic Tourism Management and Innovation, 
Creativity and Entrepreneurship. He has also 
undertaken economic development projects for The 
British Council in Bulgaria and has delivered numerous 
workshops and seminars on behalf of an arm of The 
Savoy Trust throughout former Soviet Bloc countries.
 Adrian moved to Wales in 1994 from where he 
operated a group of hotels. The company gained 
recognition as a benchmark Investor in People 
organisation and won Employer of the Year 2001. 
He chaired North Wales Tourism during a period of 
transition from being part publicly funded to becoming 
a private sector company.
 For the past 10 years Adrian has operated Barsby 
Associates Ltd a company that specialises in business 
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support for tourism and hospitality. The company has 
mentored nearly 200 enterprises during this time and 
has helped turn around performance of companies 
of all sizes throughout the UK. Having taken up chair 
of Wales Tourism Alliance late 2015, Adrian is relishing 
the challenges of representing the interests of circa 
6,000 Welsh Tourism enterprises to Welsh and UK 
Government.

02–Kurt Janson
Director, The Tourism Alliance

After graduating with a first class Masters Degree 
in Public Policy from Lincoln University (NZ), 
Kurt worked for the New Zealand Department 
of Conservation on the development and 
implementation of strategies for the management of 
New Zealand‘s National Parks. He was subsequently 
employed by the New Zealand Tourist Board to 
develop national and regional tourism strategies 
before moving to Britain in 1997 to work as Policy 
Manager for VisitEngland and then VisitBritain. 
Following the separation of the two organisations, he 
became the Head of Strategic Planning for VisitBritain 
with responsibility for Policy, Strategy, Sustainable 
Tourism, Business Planning and Marketing Evaluation. 
 Kurt left VisitBritain in 2004 to become the 
Director of the Tourism Alliance, an umbrella trade 
association for the tourism and hospitality sector that 
comprises over 50 industry associations that together 
represent almost 200,000 businesses of all sizes 
throughout the UK to lobby Government on issues 
that support the development of the UK tourism 
industry.



03–Laura Lindsey 
Director of Global Communications, Lonely Planet

Laura is an avid traveller she has worked in the travel 
industry for almost a decade interspersed with visiting 
over 40 countries. Her passions centre around trying 
local food and sampling sporting fixtures. Her favourite 
country is Belize. With a masters in Geography, she‘s 
pretty handy with a map too! Currently looking after 
Lonely Planet‘s brand in the media, she also manages 
the company‘s largest campaign Best in Travel.03—
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04–Simon Calder 
Senior Travel Editor, The Independent,  
TV & Radio Broadcaster

Simon Calder is Britain's leading travel commentator 
and is known as “the man who pays his way“, which 
means that he pays for his own travel. 
 He began his career at Gatwick airport, where he 
cleaned out planes for Sir Freddie Laker and, later, 
frisked passengers (for a job, that is; not a hobby). 
 He then started to write travel guidebooks and 
travel articles. Today Simon is Senior Travel Editor of 
The Independent and is known as “the man who pays 
his way”, which means that he pays for all his own 
travel.
 Simon also writes for the Evening Standard, the 
i newspaper, Waitrose Weekend and BA's inflight 
magazine, High Life plus a host of other publications. 
 Once a month, he presents the Global Guru 
section of The Travel Show (BBC Worldwide and 
BBC2) where he answers viewers travel questions and 
queries.
 Simon is also a regular guest on national TV, often 
seen on BBC Breakfast News, Good Morning Britain, 
ITV News, CNN and Sky News. He is often interviewed 
on BBC radio, particularly for BBC Radio 4 and BBC 
Radio Five.
 You can follow Simon on Twitter (@SimonCalder).
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05–William McNamara
CEO, Bluestone National Park Resort, 
Pembrokeshire

William McNamara is a Pembrokeshire born 
entrepreneur who first diversified from farming in 
1987. William created Oakwood Theme Park, positioned 
as one of the top ten theme parks in the UK, before 
leaving the business in 2002 to develop Bluestone 
National Park Resort. 
 Bluestone is now a recognised Welsh icon 
attracting over 140,000 staying guests per year 
plus a further 120,000 day visitors to Blue Lagoon 
Waterpark. 
 Bluestone has won several national environmental 
awards, a Gold Award Investors in People, a Corporate 
Health Award and an award from the CIPD for 
Outstanding Employee Engagement. 
 Bluestone employs over 700 people and is one of 
Wales’ premier hospitality businesses. 

06–Arwyn Watkins
President of Culinary Association of Wales 

In April 2015 Arwyn was honoured to be elected 
President of the Culinary Association Wales following 
his retirement as a key advisor to the National 
Training Federation of Wales (NTfW) which he 
formerly chaired; Arwyn is Managing Director and 
Chairman of Cambrian Training Company, winner 
of the Apprenticeship Provider of the Year at the 
Apprenticeship Awards 2013. 
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 Arwyn is a Strategy Board Member of the Mid and 
West Wales Regional Learning and Skills Partnership, 
Director and Trustee of the British Food Trust.
 Based in Welshpool, Cambrian Training Company‘s 
core activity is the delivery of apprenticeship 
programmes and Jobs Growth Wales opportunities for 
the Welsh Government‘s Department of Education and 
Skills (DfES). 
 Arwyn maintains the company‘s strength is its 
close working relationship with industry and the wider 
community, as this is critical for a sustainable future 
where training needs are demand led and not supply 
driven.
 A farmer‘s son, Arwyn left Builth Wells High School 
in 1978 to join the Army as an apprentice chef and 
has maintained his commitment to apprenticeship 
programmes throughout his working life with a very 
strong focus on people development. He continues 
to champion apprenticeship programmes as the gold 
standard in business and industry. 
 In 2004, he coached and mentored the Junior 
Welsh National Culinary Team to their first Olympic 
Gold Medal and was instrumental in running a pilot 
programme in Wales, which has led to a ground-
breaking, craft-led apprenticeship for chefs in 
partnership with the British Food Trust and Pearson.
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& Inland Waterways initiative with responsibility for 
development and promotion of Ireland’s Lakelands 
& Inland Waterways. Most recently Fiona has been 
appointed Head of the Wild Atlantic Way programme, 
one of three key strategic Experience Brands 
developed by Fáilte Ireland. 
 The Wild Atlantic Way is a new Experience Brand 
developed by Fáilte Ireland to package and present the 
West of Ireland as a tourism experience of scale and 
singularity. The essence of the project is rooted in the 
landscape and seascapes of the West of Ireland and 
community engagement and sustainable development 
are at the heart of the project. Launched in 2014, the 
project has captured the minds of the Irish tourism 
sector and the Irish public and has won a number of 
prestigious accolades including the President’s Prize 
in the 2015 Irish Landscape Institute awards and the 
2016 National Planning Institute Award for Tourism & 
Economic Development.
 In her spare time, Fiona enjoys open water sea 
swimming along the Wild Atlantic Way and is an avid 
Connacht Rugby and Galway Hurling supporter.
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07–Fiona Monaghan
Head of the Wild Atlantic Way Programme,  
Fáilte Ireland

A native of Galway City, Ireland, Fiona studied at the 
National University of Ireland, Galway where she 
graduated with a B.Comm and a Diploma in Marketing 
Practice. She then went on to attain a Masters of 
Business Studies from the Michael Smurfit Graduate 
School of Business at University College Dublin. 
While living and working in the United States, Fiona 
attained a diploma in Sports Marketing from New York 
University (NYU) School of Continuing & Professional 
Education.
 Fiona has worked in the tourism sector for 20 years 
both in the United States and Ireland. On completion of 
her MBS in 1995 Fiona took up the position of Director 
of Sales for North America with the Doyle Hotel Group 
in Washington DC and worked with the organisation 
through the acquisition of a prominent Washington 
DC hotel and subsequently during the merger with the 
Jurys Hotel Group in 1999.
 In late 1999, she relocated to New York to take 
up the position of Trade Promotions Manager with 
the Irish Tourist Board. In 2001, the Irish Tourist 
Board/Bord Fáilte merged with the Northern Ireland 
Tourist Board to form Tourism Ireland and Fiona 
held a number of positions with the newly formed 
organisation including the role of Manager of Strategic 
Planning & Advertising before returning to Ireland in 
2007 to take up the role of Head of Operations with 
Fáilte Ireland in the West of Ireland. Up to the end of 
2013, Fiona held the role of co-chair of the Lakelands 

08–Laura Pickup
Head of Tourism Marketing, Visit Wales 

Laura joined Visit Wales in June 2016 following over 
15 years experience heading up the marketing of a 
number of Wales‘ most iconic food and drinks brands 
including PGI Welsh Lamb and Beef, Rachel‘s Organic 
and Ty Nant Natural Mineral Water.
 Experienced in B2B and B2C brand marketing, both 
in the UK and in international markets, Laura also has 
extensive partnership marketing experience with a 
range of high profile global brands as well as significant 
event management experience.
 In 2013 Laura co-founded The Big Tribute 
Festival – a family friendly music festival weekender 
in Aberystwyth that now hosts over 5,000 visitors to 
mid-Wales on an annual basis.

Notes



Key figures and trends 2015

—10.5 million overnight visits from GB
—75 million tourism day visits 
—970,000 international visits

Welsh tourism.

Llyn Gwynant, Caernarfon.

Find out more...

… about overnight visitors from Great Britain
Great Britain Tourism Survey
http://gov.wales/statistics-and-research/great-britain-
tourist-survey/?lang=en

… about the attitudes and experiences of visitors 
Wales Visitor Survey 2016 
http://gov.wales/statistics-and-research/wales-visitor-
survey/?lang=en

… about day visitors
Great Britain Day Visits Survey
http://gov.wales/statistics-and-research/great-britain-
day-visits-survey/?lang=en

… about feedback from the tourism industry
Tourism Barometer
http://gov.wales/statistics-and-research/tourism-
barometer/?lang=en

… about regional results
Regional Tourism Profiles
http://gov.wales/statistics-and-research/local-
authority-tourism-profiles/?lang=en

—£1,975 million spent on overnight visits from GB
—£2,715 million spent on tourism day visits
—£410 million spent on international visits

Data Sources: GB Tourism Survey 2015, GB Day Visits 
Survey 2015, International Passenger Survey 2015

— 9.2 out of 10 average satisfaction with Wales  
as a place to visit (GB staying visitors)

— 9.3 out of 10 average satisfaction with Wales  
as a place to visit (GB day visitors)

— 9.0 out of 10 average satisfaction with Wales  
as a place to visit (international visitors)

Data Source: Wales Visitor Survey 2016
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