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A major sporting event 



But it’s also an emotional journey 



It’s where World Class Sport 

Meets Human Adventure 



Sport 
Adventure 
Obsession 
Innovation 
Inclusivity / Diversity 
Sustainability 
Commercial value 
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82% 
 

ABC1 social class 

Volvo 
Ocean 
Race core 
fans 

74% 
 

is the chief  
household 
income earner 

21% 
 

> €115,000  
annual household 
income  

28% 
 

has been a fan for  
15 years or more 

83% 
 

improved their 
opinion of 
sponsor brands 
after the race 

€88k 
 

average gross 
household 
income 



The race village 

2.4 million race village visitors 



A global trade fair 



Pit lane 



Team Bases- posters of your heroes 

Team bases 



Boatyard 



Sailors Terrace 



Volvo pavilion 



The Globe 



The Boat Experience 



Race Village Opeing Ceremony 
Events 



 

Team Arrivals 



Boat maintenance 



School Programme 



Sustainability 
Positive 
legacy 

Minimise 
footprint 

Maximise 
impact 



Race village  
programme 



Catamaran- Guest & Pro-am sailing 



In-Port Race 



Departures 



Leg Start 



Awards Night 



Guest Experience 



 

70,000 Corporate Guests 



 

Hospitality 



Spectator boats 



Boat tours 



Guest on Board programme 



Pro-Am Race 



Business content 



On-board reporter 



Each image travels 37,000 km 



From Boat to Audience 



Race control 



Crew communicator 
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How to follow  
the race …. 



volvooceanracecardiff.com 



1.2 million Facebook fans 

400,000 app downloads 

100 million total app screen views 

Industry leading engagement levels on Instagram 

87 million YouTube viewing minutes 

100 million page views on volvooceanrace.com 

1 min 45 seconds av. time on site 

200,000 registered game players 

14 min average time spent on game per day per user 



TV broadcasting 



Digital Live Production Live TV 
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